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Section 01
1.1 Introduction

Briggs' of Burton is an international brand and this
Nneeds to be reflected across all communication.

Js and its products there must be c

v what material to use and how to use it when creating

nd marketing collateral.

The name

In official documents and co
to Briggs of Burton in the firs
Briggs for short.

Briggs Ltd
Brand Guidelines

Using the Briggs brand
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Section 01
1.2 Our pbrand values

Articulating what Briggs' stands for as a brand.

Rational brand values Emotional brand values

‘the Briggs’ brand purpose’ ‘how Briggs connects with
clients on an emotional level’

/| Engineering experience and knowledge // Proud company with a long heritage
/| Project management /| Trustworthiness
// Health and safety /[ Honesty
/| Prc s engineering
// Automation and con
/' Manufacturing
Quality solutions and safe delivery

// International project execution

Emotional brand values

’

‘what is feels like to work with Briggs

/| Flexible approach

// No sales personnel

‘e deliver what we promise

// Premium advice

Briggs Ltd
Brand Guidelines

Our brand values
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Section 01
Positioning Statement

Section O]
1.3 Positioning
statement

Briggs is a specialist process engineering company
with a long heritage and international reach that
delivers the most appropriate solutions for the food,
beverage and pharmaceutical industries.

Rochester, New York o

° Burton on Trent, UK

° Shanghai, China
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Section 01
1.6 Briggs
master logo

08

Briggs Ltd
Brand Guidelines

BRIGGS

@ BRIGGS

Section 01
The Briggs Master Logo

C86 M43 Y13 K1
RO G120 B173

#0078ad

C100 M54 Y25 K52

#003b5a

C100 M82 Y53 K74
RO G233 B38

#0a1825

C25 M19 Y20 K2
R199 G198 B197

#c7coces




Briggs Ltd
Brand Guidelines

Section 01
Correct and Incorrect use

Correct usage of master logo

Leaving the correct amount of space

PR 3 Leaving the correct amount of space around the Briggs logo is vital in
LSt maintaining brand visibility. Use the height of the letter ‘B’ to ensure the
: ‘ : logo appears crowded.

When the logo is to be used on a blue background. Please use a suitable
‘Reversed Out' logo. You are aiming for maximum contrast and visibility
of the logo.

Reversed out

BRIGGS

Incorrect usage of master logo

Examples of incorrect usage

BRIGGS

BRIGGS

BRIGGS,

Briggs

1.

RN

SIS

Do not change the colours of the logo.

Do not rearrange the layout of the logo.

BRIGGS

BRIG

Do not add any treatments or effects to the logo.

Do not alter the typeface of the logo.

Do not place the logo on any similar coloured background (please

refer to the previous page for information on how to use the logo on

a blue background).

Avoid all busy backgrounds and never use the Briggs logo to

create patterns.

Do not change the angle of the logo.

Do not use gradients on the logo.




Section 01 \
1.7 Briggs
dIVISIONS

BRIGGS




Briggs Ltd Section 01
Brand Guidelines Briggs Brewing

Section "
1./ Brewing BRIGGS BREWING

C3 M65 Y98 KO C100 M82 Y53 K74
R232 G114 Bl6 RO G233 B38

#e87210 #0a1825

®
C100 M54 Y25 K52 C25 M19 Y20 K2
B R I G G S 3 R199 G198 B197
B R EWI N G #003b5a #c7coces
o




Briggs Ltd Section 01
Brand Guidelines Briggs Distilling

Section 01 \
1.7 Distilling BRIGGS

C21 M51Y62 K10 C100 M82 Y53 K74
R191 G131 B96 RO G233 B38

#bf8360 #0a1825

®
C100 M54 Y25 K52 C25 M19 Y20 K2
B R I G E S R0 C R199 G198 B197
DI STI I_ I_I N G #003b5a #c7coces
o




Briggs Ltd Section 01
Brand Guidelines Briggs Food

Section \
1.7 Food ERIGE S

3 C100 M82 Y53 K74
R239 G184 BO RO G233 B38

#efb800 #0a1825

®
C100 M54 Y25 K52 C25 M19 Y20 K2
B R I E E S R0 C R199 G198 B197
I__D D D #003b5a #c7coces
o




Briggs Ltd Section 01
Brand Guidelines Briggs Pharma

Section \

1.7 Pharma BRIGGS PHARMA

M11 Y31 KO C100 M82 Y53 K74
RO G163 B178 RO G23 B38

#00a3b2 #0a1825

®
C100 M54 Y25 K52 C25 M19 Y20 K2
B R I G G S 3 R199 G198 B197
P H A R M A #003b5a #c7coces
o
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Briggs Ltd Section 01
Brand Guidelines Briggs Biotech

Section O] .
1.7 Blotech -

C60 MO Y100 KO C100 M82 Y53 K74
R118 G188 B33 RO G233 B38

#76bc21 #0a1825

®
C100 M54 Y25 K52 C25 M19 Y20 K2
B R I E E S R0 C R199 G198 B197
B I DTE B H #003b5a #c7coces
o
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Briggs Ltd Section 01
Brand Guidelines Briggs Industrial

Section O] \
——=fare W= dg=]

C47 M27 Y22 K16 C100 M82 Y53 K74
R134 G152 B165 RO G233 B38

#8597a5 #0a1825

®
C100 M54 Y25 K52 C25 M19 Y20 K2
B R I E E S R0 C R199 G198 B197
I N D l_l STR IA I_ #003b5a #c7coces
o
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Section 01

1./

S eriBiillse
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Briggs Ltd
Brand Guidelines

Your guide
to the Briggs
Brewing division

BRIGGS

Your guide
to the Briggs
division

BRIGGS

Your guide
to the Briggs
Distilling division

BRIGGS

Your guide
to the Briggs
Biotech division

BRIGGS

Your guide
to the Briggs
Food division

Your guide
to the Briggs
Industrial division

Section 01
Brand in use
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How to correctly use Typography

Typeface

Usage

SeCtlon 01 2 ® Montserrat 22pt
-‘8 HO\/\/ O COI’[’@C'Uy Montserrat 22pt

Montserrat 22pt

use typOg 'a p hy Montserrat 22pt

Bold
Semibold
Regular

Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
® e <abcdefghijklmnopgrstuvwxyz

0123456789

Microsoft Typeface

Montserrat is to be used across all Print and Web
mediums. A full Font Family will be provided with this
document. If for any reason this is no longer accessible,
Montserrat is available online as a Google Font.

Usage

Arial 22pt
Arial 22pt

Bold

Regular

Arial is only to be used when producing brand materials
in Microsoft Word or Powerpoint.
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Section 01 a
1.9 Secondary logos

BRIGGS
BRIGGS

SERO HARM ZIEMANN EI-IOLVRIEKA?

% ZERO HARM




Section 02
2.1 Stationery

Briggs Ltd
Brand Guidelines

Section 02
Stationery

Letterheac

@

BRIGGS

Briggs of Burton, Inc. Briggs of Burton Asia

A template for the letter
supplied to you in a Wor

33
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Section 02
2.1 Stationery

Briggs Ltd
Brand Guidelines

BRIGGS
BREWING

BRIGGS

BRIGGS
DISTILLIN G

BRIGGS
BIOFUELS

BRIGGS
F, OiEIE

BRIGGS
INDUSTRIAL

John Smith

Job Title

ccreditations

www.briggsplc.com

Section 02
Stationery

@

BRIGGS .
be in 9pt.

The titles uld be in 7pt.

Accreditations should be in 5pt.

splc.com And the relevant contact details

should be in 7pt.

on all print mate
ring to the co

Sonia Ganatra
Marketing Analyst

1Sc Cert DDM

+44.1283 566601
Sonia.Ganatra riggsplc.com

should




Briggs Ltd Section 02
Brand Guidelines Health and safety clothing

Section 02 . }
2.2 Health and

safety clothing B

BRIGGS

36
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Section 02
Health and safety clothing

Clothing

High Visibility

@

BRIGGS

@

BRIGGS

ZERDT FARRM
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Section 02
2.5 Equipment
and livery

40

Briggs Ltd
Brand Guidelines

Section 02
Equipment and livery




Briggs Ltd
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Section 02
ISO shipping containers

BRIGGES

RAL colour references

RAL 50T

RAL 5012

42
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Briggs Ltd
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Section 02
ISO shipping containers

RAL colour referer

@ @

RAL 50T RAL 5012
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Section 02

2.5 Equi
badges

oment

44

Briggs Ltd
Brand Guidelines

© BRIGGS

@ BRIGGS

Name plate

Briggs of Burton PLC Derby St.
Burton on Trent, Staffordshire DE14 2LH

5 k

B R I G B S v TEST PLATE - CELLULOSE

Briggs of Burton PLC Derby St.
Burton on Trent, Staffordshire DE14 2LH

k

B R I G G S TEST PLATE - CELLULOSE

Section 02
Equipment badges

BRIGGS

www.briggsplc.com
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3.1 Getting our

Sect

imagery right




Briggs Ltd Section 03

Brand Guidelines Getting our imagery right
Correct use of imagery Incorrect use of imagery
Getting imagery right Examples of incorrect usage

Cetting the imagery correct is paramount to
delivering the Briggs message with impact.

Incorrect use of imagery can result in the brand'’s
message being lost or not being taken seriously.
Please refrain from using any posed images. Please
avoid illustrative styles, computer graphics etc.
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Section 03

5.2

Powerpoint

Briggs Ltd
Brand Guidelines

boint template

Introduction to
Briggs Distilling

Health and Safety

Section 03
Powerpoint

g PR e - Lpeasi o

difficult du
= make ¢

it




Section 03
3.5 Website

52

Briggs Ltd
Brand Guidelines

BRIOGS

agiGon

Section 03
Website




Section 03
3.4 Soclal media

54

Briggs Ltd
Brand Guidelines

1d Display picture

Section 03
Social media

1 template







